
  
            

Credit Union’s Initiatives Are Contagious 
   Initiative in Brief          Benefits
ELGA Credit Union says its Biggest 

Loser program infected employees with the 
wellness bug. During the program, an 
atmosphere of healthy eating and physical 
activity emerged. Employees began walking 
during lunchtime or participating in after-
work exercise programs together. As a result 
of the increased physical activity and healthy 
eating, 12 people (employees, their family, and 
friends) participated in the annual Crim race 
and another 20 participated by working at the 
company-sponsored water station. The Biggest 
Loser program resulted in a total weight loss 
of 275 pounds and an increase in healthy 
behaviors among employees. 

Even though the race and the contest 
are over, employees are still walking and 
keeping one another motivated. Nancy 
Shoenfelt, Marketing Director, said this is one 
of the benefits of an employee wellness 
program. “When employees are healthy, it is 
reflected in their attitude and interpersonal 
relationships, which is extremely important in 
a service industry.” 

Another activity that spread wellness 
beyond the employee population was the 
company softball team. About a third of 
ELGA’s employees participated on the team, 
and those employees involved their family and 
friends in picnics and after game outings. 
Shoenfelt credits the team concept for building 
camaraderie among employees.  

The high level of participation and 
employee commitment to health has motivated 
the credit union to renovate a room that will 
be used to house workout equipment and host 
physical activity classes within the building. 
Wellness is contagious, and ELGA Credit 
Union employees have been infected! 
 
    
 
Contact Info: Nancy Shoenfelt 
Title:   Marketing Director 
Company:  ELGA Credit Union 
Phone:  810/600-2532 
Email:  nancy.shoenfelt@elgacu.com 

Noted benefits of the program are: 

• Improved attitude about work and 
interpersonal relationships. 

• Employees are sustaining wellness efforts 
by finding physical activities on their own 
(e.g., dance, tae-bo, etc.). 

• Increased camaraderie and teamwork 
among employees. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
ELGA Credit Union Softball Team 

 
Lessons Learned 

• Put together a strong committee with 
leadership by someone that is really 
passionate about wellness. 

• Offer a variety of activities to meet the 
needs of your diverse employee 
population. 

• Look for creative ways to involve 
employees – not all employees will be 
interested in running a 5K; however, 
some might be interested in being a race 
volunteer.
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Cost: $2,900 
Risk Factor: Physical inactivity and 
overweight 
Impact/Reach: 100 employees plus family 
and friends 
Business/Sector: Credit Union/Financial 



 


